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Letter 
from the Chair

Dear fellow alumni, 

What a fantastic year for Georgia Tech 
and your Alumni Association!

From longstanding traditions like 
Homecoming and Commencement to 
newer initiatives including the explo-
sion of the Student Alumni Association 
into the largest student group in the his-
tory of Georgia Tech, fiscal year 2012 
was remarkable. 

We conducted comprehensive re-
search of our alumni during this fiscal 
year, and I want to share with you some 
of what we learned. 

The Georgia Tech alumni population 
is rapidly growing and changing. A full 
50 percent of our alumni have graduat-
ed since 1994.

Our alumni believe in what we do as 
an Association to help Georgia Tech and 
each other to advance. We found out 
what your values and interests are, and 
we were thrilled to note that our efforts 
line up with what you want from us.

We alumni have all been transformed 
by our Tech experience, and that holds 
true for students today. That transfor-
mation is what makes Georgia Tech a 
global leader in higher education.

Enhancing the educational experi-
ence of our students is a winning 
strategy for current and future alumni, 
as well as Georgia Tech. The power of a 
network of caring alumni improves the 
Tech experience on so many levels. 

Roll Call is powerful. We’ve been rais-
ing funds for the good of Georgia Tech 
for 65 years now. Those funds have been 
l e v e r a g e d  i n  w a y s  t h a t  h a v e 

PROGRAM FUNDRAISING 2012 2011 CHANGE

Roll Call Donors  32,443 31,620 2.6%

Roll Call Dollars $8,635,302 $8,362,475  3.2%

2012 2011 CHANGE

Active Engagement 710,418 631,088 12.6%

Supportive Engagement 6,899,901 5,599,494 23.2%

Return for Every $1 Spent $1.722 $1.684 2.2%

transformed Georgia Tech in the face of 
daunting economic situations.

Take a look at Technology Square or 
the Campus Recreation Center—those 
amazing facilities were underwritten by 
your Roll Call contributions. Thank 
you!

Our alumni give back at twice the na-
tional average, and that’s because they 
know Georgia Tech is a great invest-
ment. Your Association does much good 
on this campus and around the country, 
and the results are telling. 

But our ability to continue to excel is 
severely challenged. We are in a difficult 
financial situation because our credit 
card royalty program has essentially 
dried up. We have to find new ways to 
fund the Association for the future.

The interdependent nature of the As-
sociation has us focused on the right 
things. We rely on Georgia Tech and the 
Georgia Tech Foundation to provide 
most of our financial support. We give 

all of the money we raise from Roll Call 
to the Foundation for investing and al-
locating back to the Institute. As such, 
we raise monies for the educational 
mission of Tech and not for ourselves. 

The future holds great promise, but 
we must find new ways to build a sus-
tainable financial infrastructure. That’s 
our goal over the short term.

Over the long haul, your Association 
will continue to provide service and the 
foundation of progress for Georgia 
Tech. Thank you for your support.

Sincerely,

C. Dean Alford, EE 76

Chair

Georgia Tech Alumni Association

ENGAGEMENT

annual
report >> The future holds great promise, but 

we must find new ways to build a 
sustainable financial infrastructure. 
That’s our goal over the short term.
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Social Engagement

Student Engagement

Current Alumni 
by Gender

Alumni Philanthropy

BUDGET ACTUAL VARIANCE
GT Foundation $ 4,136,000 $4,136,000 $0
Georgia Tech 121,597 133,614 12,017
Advertising & Sponsorships 329,000 331,945 2,945
Career Services 205,000 276,790 71,790
Tours 95,000 124,689 29,689
Merchandise Sales 
(Net of Cost of Sales)

35,780 30,550 (5,230)

Royalties 366,000 500,747 134,747
Events 115,980 161,825 45,845
Other Sources of Revenue 147,500 104,301 (43,199)
Allocation from Cash Reserves 1,000 1,346 346
Total $5,552,857 $5,801,807 $248,950

BUDGET ACTUAL VARIANCE
Administration $ 2,057,909 $2,308,486 $250,577
Career Services 238,950 221,703 (17,247)
Communications 625,565 612,770 (12,795)
Alumni Relations  & Tours 369,748 417,701 47,953
Roll Call & Business Development 809,780 845,396 35,616
Campus Relations 424,192 396,201 (27,991)
Event Management 939,766 932,922 (6,844)
Marketing Services 418,842 422,695 3,853
Total Expenditures $5,884,752 $6,157,874 $273,122 
Excess (Deficiency) of 
Revenue Over Expenses

($331,895) ($356,067) ($24,172)

REVENUES

ASSOCIATION FINANCES  FISCAL YEAR 2012

ASSETS

LIABILITIES AND NET ASSETS

2012 2011
Cash and Cash Equivalents $ 146,696 $413,556
Accounts Receivable Less Allowance for Doubt-
ful Accounts of $3000 in 2011 and $3000 in 2011

147,113 168,162

Prepaid Expenses 21,283 36,770  
Inventory 2,734 7,771 
Property, Plant and Equipment, Net 173,587 213,974  
Antique Ramblin’ Wreck 12,500 12,500 
Total Assets $503,913 $852,733

Liabilities 2012 2011
Accounts Payable $137,799 $104,769 
Accrued Expenses 317,507 343,290
Total Liabilities $455,306 $448,059

EXPENDITURES

Twitter followers: 1,170
Facebook likes: 18,392

LinkedIn connections: 31,037
GTAlumni.org visitors: 371,553

JacketCommunity visitors: 17,374
GTAlumnimag.com visitors: 35,595

GTSAA.com visitors: 35,616
Mentorjackets.com users: 7,020
JacketNet Jobs visitors: 73,566

SAA members: 2,742
Mentor Jackets pairs: 908

Georgia Tech: 20.3%  
National participation rate: 11.3%

SOURCE: CAE 2011

Female
20%

Male
80%

Unrestricted net assets

Expended for Property, Plant & Equipment $ 186,087  $226,474  
Available for Operations (137,480)  178,200   
Total Unrestricted Net Assets $48,607  $404,674   
Total Liabilities and Net Assets $503,913 $852,733  
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