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SUMMARY

This study explored the shape of discourse around the anti-redevelopment movement
in Seoul, South Korea, and investigated the effects of social media in the urban movement.
The site was an old manufacturing district in Euljiro street, where small manufacturing
workshops have agglomerated for the last decades and are now being demolished under the
city’s redevelopment plan. While struggles around forced demolition and redevelopment
have been perpetuated in the country’s urbanization process, the movement in Euljiro dis-
tinguished itself by mobilizing young activists and artists. They framed the struggle with
the goals of preserving the industry ecosystem and promoting urban diversity. Social me-
dia has been part of the activism since they joined the movement. I used a mixed-method
approach combining interviews and social media analysis to investigate the different stand-
point of the tenants, the activists, and general citizens toward the redevelopment and how
social media affected the shape of discourse.

The analyses found that the activists’ new framing and social media activities gathered
attention and external supports to the struggle. The attention was translated into participa-
tory actions online. The social media analysis revealed that the ways people on social media
related themselves to the place were varied, associated with the spectrum of stance toward
the redevelopment. The analysis also found confusions, conflicts, and reflective discussions
among the different standpoints, which led to a discussion of the limitation of social media
activism and ways to overcome it. Based on the findings, I discussed questions regarding
how different parties in urban space react and adjust to the changing media landscape and
how to sustain localized activism in urban movements within the changes. There has been
growing attention to urban movements and social media in urban governance as participa-
tory practices become a crucial agenda in urban governance and development. Still, few
studies have explored social media in bottom-up actions to impact urban development pro-

cesses. As one of the few studies, this study contributes to the literature on both topics.

viil



It also adds to the discussion around how urban societies can work together within the

changing media and technology landscape.
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CHAPTER 1
INTRODUCTION AND BACKGROUND

1.1 Introduction

This study explores the shape of discourses around the anti-redevelopment movement in
Seoul, South Korea, and investigates the effects of social media in the urban movement.

The site centered in this movement is a manufacturing district located in the old city
center in Seoul, called the Euljiro manufacturing market district. It comprises a cluster of
small order-made-based manufacturing workshops and related commerce concentrated in
the area since the 1970s. The area was once driving the growth of the country's manufac-
turing industry, but since 2006 it was designated as a redevelopment district as the manu-
facturing industry declined in the country. Despite the limited investment during the period
of disinvestment under a redevelopment plan, the economy in the manufacturing district
has been maintained alive, serving various industries including art, design, and R&D, with
their skills in swift order-made manufacturing. Recent studies have found that the organic
network between small-scale, highly-specialized has enabled the market to respond to the
demands from different creative industries over time (Sim, 2013; Just Project, 2018).

However, the social and physical fabric in the Euljiro manufacturing district has been
threatened since October 2018, when the city government approved to demolish the area
and evict the merchants. Despite their efforts to protest the demolition and eviction, many
of the merchants have been evicted from their workshops without adequate compensation
for their properties.

The “Chengyecheon Euljiro Preservation Association” (PA) is an organization created
by young activists and artists who mobilized to stop the redevelopment and preserve the

physical and social fabric of the Euljiro manufacturing district. The PAis a exible network



of activists, artists, and researchers. Unlike the merchants who are under direct personal im-
pact by the redevelopment as tenants and property owners in the area, the members of the
PA have less or no personal impact by the redevelopment but advocate for the district's
cultural, historical, economic values and ght against the culture of violent development

in the country(H. Choi, 2020). While the PA also conducted traditional activism, they use
social media as their primary channel to communicate to the public and the city govern-
ment. Using their social media accounts, the PA has shared information on the site and
organized collective actions. Since PA joined the movement, the anti-redevelopment move-
ment started to gather public attention, covered by news media. It led the city government
to pause the redevelopment in January 2019, although the government has continued the
demolition by far in April 2021.

Although the PAs anti-redevelopment movement focuses on issues deeply situated in
a local context, their activism echoes the emerging trends in urban movements around the
globe in recent years. Urban movements are "social movements through which citizens at-
tempt to achieve some control over their urban environment' ' (Pruijt, 2004). Urban spaces
are always under competing powers that want to transform a space in different directions.
While governing authorities and civil society actors strive for negotiation between the dif-
ferent wills and needs, the powers are not equally distributed among the actors and urban
transformations often inherit or reinforce the injustice in society. In the US, urban move-
ments have been increasingly adopted by activists and civil society actors since the 1960s,
and it began in the 1980s in South Korea during the period of brutal urban reform centered
on economic development and nationalism (Mayer, 2009; Shin and Kim, 2016).

Recently, urban movements worldwide have become much more prevalent and diverse,
with some newer trends emerging since the 2000s. Urban movements began to have inter-
ests in the broader set of human rights and the rights of marginalized populations such as
women, workers, and racial minorities (G. Park and Evans, 2018). Also, the focus of move-

ments moves toward public use values of urban spaces, going beyond the traditional agen-



das on individuals' rights as property owners, renters, etc. (Harvey, 2003). These changes
have led urban movements to gather attention from a broader audience and take more di-
verse forms. Researchers found that widespread social media has played an integral role in
these new trends as it connects geographically distanced actors; enables them to share their
experiences and initiatives in similar agendas.

Regarding the emerging changes, recent studies in urbanism have focused on whether
an urban movement led to any social change (Castells, 2004; Han, 2017; Cardona, 2013).
On the other hand, studies in activism have accumulated reach literature in the discourse,
dynamics, and strategies of social movements equipped with digital media. Yet, they did not
address the characteristics of urban movements with place-based agendas. It has remained
unclear how diverse actors with different levels of attachment and interest communicate
their wills and desires on digital media in an urban movement. Some of the questions not
addressed in the existing literature are: how do urban dwellers relate themselves to a place
and its transformation?; what stances and desires do they take on the transformation and
why?; and how do they communicate with and mobilize other actors, to negotiate their wills
with others' wills to ultimately achieve their goals?

This study identi ed three groups of actors who might have an interest in the Euljiro
district: the merchants in the manufacturing district, the activists of the PA, and the general
public. The rst two groups have taken explicit actions in the movement, while the last is
unsure. While the merchants' group has interests directly bound to the redevelopment, it
is unclear that the latter two groups do or not. Then | took a mixed-method approach to
gure out whether the wills and desires of the merchants and the PA match those of the
public found in social media and what strategies they could have to message their agendas
better through the media. | conducted interviews with manufacturing workers and some PA
activists to understand their relationship to the area and their positions in the movement.
Then, | conducted an in-depth analysis of Twitter data to capture the same factors of general

citizens on Twitter. The analysis includes LDA topic modeling and a qualitative content



analysis of the text data. The research questions answered by the analyses are as follows:

RQ1. How do the merchants and the PA relate themselves to the place and its redevel-
opment? What values do they want to preserve in the area?

RQ2. If their answers match with the answers to the same questions from the public,
what are they? (e.g., confusion, ambiguity, doubts, or oppositions)

RQ3. What were the purposes and the ways that the PA used social media to propagate
their messages?

The study showed that different actors could share an initiative despite having different
ways to relate to the place and the redevelopment process. Social media provided an op-
portunity for the PA to share their agendas and to earn support from the public. Citizens
were able to surface and share these personal connections and support on social media.
However, there were also confusions and con icts when it came to deeper discussion on
what the movements ultimately wanted to achieve and who could be vocal in the process.
The limited capacity of messaging on social media and the dif culties of grasping the local
context for the distanced public gave the PA new struggles of media communication. Based
on the ndings, | discussed the limitation of social media activism and strategies of how
localized activism can adjust and overcome the limitations.

These ndings add to the literature of urban movement studies and contribute to the
newer discussion of how urban movements can improve their strategies and achieve a
shared goal better. The discussion in this study can also help governments and planning
profession understand their citizens' wills and desires upon urban space and bene t from
urban movements equipped with social media to overcome the limitations and criticism
on power differences that the profession has had. It adds to how urban societies can work

together within the changing media and technology landscape.



1.2 Literature Review

1.2.1 Urbanmovementshistoryandcurrenttrends

Urban movements are “social movements through which citizens attempt to achieve some
control over their urban environment' (Pruijt, 2004), including the built environment, social
fabric, and local political process. Urban movements have been one of the forms of civic ac-
tion adopted in different areas of struggles in urban spaces: the privatization of urban places
and services (Becker et al., 2017); a lack of affordable housings and access to public space,;
gentri cation (Beauregard 1986; Smith 1987; Freeman 2009); planning struggles such as
displacement and disruption of places beloved (VanHoose and Savini, 2017); and other
movements serving the interest of speci ¢ interest groups such as landowners (Castells,
1983). In Western countries, including the US and European countries, the practice and
concept of urban movements emerged in the 1960s and have evolved interacting with other
social changes that affect urban transformation and struggles. The central eld of struggle
in urban movements in the 60s was the malign consequences of the Fordist urban develop-
ment, such as top-down urban renewal, which resulted in displacement and disruption of
communities (Mayer, 2009). Soon after, in the 70s urban movements began to address the
issue of collective consumption, including suf cient provision of public spaces, affordable
housings, and other public services in cities, which expanded the scope of the movements
into the quality of life in cities in addition to fundamental rights for housing (Fainstein and
Fainstein, 1974). In the following 80s and 90s, urban movements had increasingly become
professionalized and institutionalized as the local governments needed external cooperation
with activists in each locale to address the social exclusion and social infrastructure in ur-
ban neighborhoods (Brenner and Theodore, 2002; Gough and Eisenschitz, 2006). Since the
2000s, urban movements have garnered unprecedented interest from civil society around
the world. It is in part because activism becomes more widespread as part of the growing

emphasis on civic life. Especially in urban development and governance, democratic par-



ticipation has been a signi cant agenda in recent decades as many societies put effort to
overcome the tradition of top-down development that has marginalized people from urban
space (Caprotti et al., 2017). In addition, the growing impact of pro t-oriented logic in
shaping our cities has increasingly marginalized urban dwellers’ needs and wills in cities
(Harvey, 2003; Massam, 2002; Marcuse, 2009). Many of the recent urban struggles re-
ported not only from Western cities but from cities around the globe addressed neoliberal
urban governance and development that privatized urban space and reinforced inequali-
ties in societies (Han, 2017; Cardona, 2013; Hewitt, 2012). Researchers also found that
local places have been a source of a sense of belonging and identity for urban dwellers,
while globalization has weakened those senses and created a desire for them (Hamel et al.,
2000). This loss of sense of belonging instigated pro-locality movements, which aim to
strengthen the identity, culture, autonomy rooted in a place. Overall, activism is growing
as one form of bottom-up participatory practices of urban dwellers to impact urban devel-
opment and governance. With the increased number of cases, the area of struggles in urban
movements has been changed. The agendas have further shifted toward the public sphere
than individual struggles, such as public spaces, surveillance, and marketing strategies of
cities (G. Park and Evans, 2018). Also, there has been a growing interest in the broader
set of human rights to the city that goes beyond the conventional property rights: the rights
of marginalized/vulnerable communities; political rights over the process of shaping urban
spaces; cultural rights to sustain communities' culture and ways of living (H. Choi, 2020).
One of the shared senses of urban crises under the current mobilizations was that the mar-
ket and states are not working ef ciently in terms of distributing resources and providing

a safety net from marginalization (Carley, 2013). This idea also has been crystallized into
the urban commons movement, where urban dwellers who are marginalized from space
and means of their livings strive to establish their autonomy on urban space and services
(Han, 2017). New media has been crucial to the growth of urban movements and activism,

as it brings awareness of social and environmental deterioration that different locales are



experiencing at the same time. Internet and social media have also helped urban dwellers
in different locales to exchange experiences and knowledge of activism and citizen ac-
tions (Domaradzka, 2018), easing their implementation in various contexts. Regarding this
new connectivity, contemporary urban movements tend to expand themselves beyond the
boundary of physical space or organizations that the struggle was initially rooted in (Carroll
and Hackett, 2006). Given these emerging trends, contemporary urban movements tend to
aim for social changes which go beyond the conventional struggle around success or fail-
ure of obvious goals (e.g., stopping a particular planning project) (Castells, 2004). Also, a
movement often has several components and the central agenda rooted in a place, extending
itself to other agendas of social movements such as gender inequality, income inequality,
and environmental injustice. It echoes with the concept of ‘right to the city' suggested by
Harvey (2003) in his paper, where he de ned right to the city as ‘right to have control
over the place they live,” which requires control over means and power to impact urban
development and governance. Right to the city aims to expand the rights of urban dwellers
beyond private property rights so that not only property owners but every people living in
cities have certain rights to have quality space to live. Researchers in urban activism have
adopted Harvey's right to the city to guide the analysis of contemporary urban movements
(Domaradzka, 2018). These changes provide urban movements with both an opportunity
and a risk: they might bene t from getting attention from a broader population and mo-
bilize them to achieve the goal of the movement; yet, they might need to compromise the
risk of having con icts and misunderstanding among the different actors and agendas they

bring into the movements.

1.2.2 Urbanmovementsn SouthKorea

The history of the urban movement in South Korea resembles that in the US and Euro-
pean countries, in the sense of its evolution throughout the last decades: the movements

started as a struggle to combat disruptive urban renewal and displacement in the 1960s and



have grown into covering a more comprehensive range of rights of urban dwellers regard-
ing having more control over urban development and governance. Nevertheless, the unique
course of urbanization in South Korea provided a different context to the country's urban
movement, encapsulated as a struggle against violent developmentalism. The urbanization
in South Korea was primarily led by the country and city governments in top-down urban
renewal on a large scale. The process would involve forced eviction and demolition, where
the governments often hired private guards to force the process. The large-scale displace-
ment in Seoul during the Olympic preparation in the 80s or extensive blight elimination

in the same era exempli es such disruptive practices. The people most frequently victim-
ized in the urban renewals were the lower-income population and people in poverty. The
approach of developmentalism has penetrated the country's urban development in the later
era, where urban development practices were highly pro t-oriented, focusing on housing
supply and establishing urban infrastructure. Again, the violence of forced eviction and
demolition have repeated until the most recent years, including the 'Yongsan Chamsa' re-
sulted in the deaths of ve protesting residents while the police and private guards tried to
put down the demonstrators using a crane, water cannon, and rebombs (I. Choi, 2017).
Even if there was no physical contestation, the processes often destroyed communities and
social fabric in old neighborhoods and replaced them with apartment complexes for higher-
income populations. The existing lower-income neighborhoods were framed as 'blighted,
uncivilized, barbaric, idle' so that justi ed the violence (Han, 2017). Shin and Kim (2016)
coined this fashion of wielding violence in order to eliminate inef cient elements in the
urban development process 'speculative urbanization,” which had provided the basis of
the country’'s current intense speculation in real estate and overheated urban development.
There has been a growing sense of problem regarding the abovementioned fashion of ur-
ban development in the country. The local governments and civil society actors have taken
action to replace violent redevelopment with 'urban regeneration,’ aiming to improve the

physical environment while preserving the local community. Nevertheless, speculative ur-



banization that remains in the development practices and real estate businesses is still a
problem. Having this intense history of violent developmentalism, the urban movements in
South Korea emerged as a struggle against the disruptive urban renewal from the 1960s.
The major struggles have been the speculative development, replacement of lower-income
communities with higher income population, and destruction of the place, community, and
the ways of living of the displaced. Then the movements have evolved into three different
branches. The rst branch is anti-redevelopment movements led by the urban poor, who
were the direct victims of forced eviction and demolition in the redevelopments. Their mo-
bilization aims to protect their rights to living. The second branch emerged in the 1990s,
and it began to address a broader range of rights to quality living in cities. Primary exam-
ples are pedestrian rights movements and community-building movements for local auton-
omy. Lastly, the third branch is anti-gentri cation movements led by tenants, which has
grown in the last decade as the country experiences intensi ed commercialization of urban
spaces. Again, it noteworthy that gentri cation in South Korea is de ned differently from
the way it is in Western context: gentri cation in the US and European contexts refers to
the socio-cultural change that a neighborhood goes through as its population composition
shifts toward a more privileged population but not necessarily encompassed displacement.
On the contrary, the term gentri cation in the Korean context brings more attention to
the displacement of existing tenants, not only residents, caused by commercialization and
following rent increase. Therefore, the movement practices have focused on the struggle
against eviction and displacement concerning the larger agenda of speculative urbaniza-
tion.

The case studied in this study, the anti-redevelopment movement led by PA, is in line
with the long-standing anti-redevelopment movement in that it opposes the state-led de-
velopment plan involving forced demolition and eviction. However, on the one hand, it is
similar to the anti-replication movement analyzed in Han (2017) 's study in that it attempts a

cross-regional discussion by asserting the rights of the tenant, the value of urban social net-



works, and other various range of public values that a place and community located in the
place can have. Re ective of the earlier trend in urban movements in Western countries and
South Korea, these characteristics of the movement can potentially appeal more effectively
to create a cross-regional solidarity network based on the public awareness of speculative
urbanization and its malign consequences. However, at the same time, its highly localized
aspect of protecting the rights and values residing in a particular place and belonged to a
particular group of people can be an obstacle for the movement to gather extensive support

from the public.

1.2.3 Socialmediain socialmovements

New media has been integral to the emergence of contemporary trends in urban movements
and how the movements are practiced. While new media is a broad concept that encom-
passes all types of media conveyed digitally, this study focuses on social media, de ned as
‘a group of Internet-based applications that allow the creation and exchange of User Gen-
erated Contents.' (Kaplan and Haenlein, 2010) It includes social networking sites such as
Facebook and Twitter and content communities such as Youtube and Flickr. Using social
media, citizens can share information, experiences, and opinions with others and create
networks or communities through those activities. Social media also provides features to
help people build or join networks and communities of their interests online.

These social media features have provided substantial bene ts to participants in social
movements to achieve their goals across a wide range of social movements, including po-
litical uprisings and social justice movements. Tufekci (2021) conducted a thorough ethno-
graphic study of the civil unrest that happened in Egypt in 2013. The study found that social
media’'s networking capacity and attention-gathering algorithms (Facebook and Twitter)
helped the protesters create an extensive network that transcends geographic boundaries.
Also, it helped protesters to organize protests and procure resources, which revealed that

online social interactions could be manifested in the real world. Similar happened in mass
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political uprisings in other countries, such as the 'Yellow Umbrella’ movement in 2014
Hong Kong (Chu, 2018), and the Candlelight Protest in 2016 and 2017 South Korea (Lee,
2018). These case studies show that social media enables activists to publicize their agen-
das to a broader audience and to gather massive attention to their agendas. The attention
also helped protesters to procure resources promptly in urgent situations.

Another type of civic media case in social movements was online social movements
such as #BlackLivesMatter(Karduni and Sauda, 2020) and #MeToo movement (Manikonda
et al., 2018). These movements have raised awareness of structural oppression that disen-
franchised communities (People of Color or Women, respectively). The 'hashtag’ feature
played a signi cant role in these movements, as the hashtag is an ef cient tool to aggre-
gate the same themed contents on social media. In the movements, the contents were lived
experiences of individuals who had suffered from structural oppression but did not have
enough chance to share and publicize such experiences. These shared experiences, ideas,
and symbols helped the protesters to build a collective identity (Gerbaudo, 2014) which

further mobilizes the public and earns support.

1.2.4 Socialmediain urbanmovementandmobilization

Recent studies show that citizens have actively adopted social media in urban movements,
especially when their will is against developing bodies such as local governments or devel-
opers. Cardona (2013) reported the case of Puerto Ayora, Ecuador, where the citizens took
collective actions to oppose a building construction that was illegally in progress without
required permits and environmental study approval. They used Facebook to publicize the
issue and to organize a peaceful demonstration. The movement resulted in pausing the con-
struction and requiring the developers to get required permits and approvals. In Sichuan,
China, citizens used Weibo, the Chinese equivalent of Twitter, to organize protests and to
share information to oppose the construction of a copper plant (Hewitt, 2012). As a result of

their actions, the local government withdrew the construction plan. Social media was also
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used in activism in European countries where people resisted eviction of a squatting com-
munity or destruction of cultural space. In these cases, social media enabled the activists to
deliver information and agendas of citizens which would not have been covered by exist-
ing media or governmental bodies had done. Also, the technology offered opportunities to
transgress the geographic boundary and connect with individuals that would not be reached
otherwise (VanHoose and Savini, 2017; Carroll and Hackett, 2006). This extended network
helped activists garner external supports and media coverage that they could not source
within the active group at the location of struggle. Lastly, activists in urban movements used
social mediato organize collective actions in physical spaces. However, the localized nature
of urban movements required urban movements to use social media more strategically to
accomplish the initial goal and to gather external supports at the same time. VanHoose and
Savini (2017) found in their case study of urban movements against evicting squatters in
Amsterdam that the vast and dispersed external support gathered via social media impacted
negatively on the cohesiveness of the movement. Once the public agenda moved to the gen-
eral rights of squatters in the city, the movement lost its initiative for the initial struggle to
protect the speci c buildings. They contrasted this case in Amsterdam with another urban
movement in London where the protesters strategically used social media to create a more
extensive network of supporters using a membership system. While their main agenda was
to protect a skateboarding place from development, they made connections to larger agen-
das to appeal to the public. However, they put efforts to keep the protection of their place
and culture at the center of the discourse in their messages. The previous literature has
adopted varying frames of analysis to analyze urban movements mediated by social media.
In most cases, researchers focused on reporting the case and analyzed the movement with a
particular interest of researchers, such as social capital or urban commons. A framework of
particular interest to this study is ‘analytical activism' suggested by Karpf (2018) as an an-
alytical framework for activism study. Karpf de ned 'analytical activism' as “the practice

of applying analytics and experimentation to develop new tactics and strategies, identify
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emergent mobilization opportunities, and listen to their members and supporters in new
ways.” It converts digital trace data into strategic objects that help organizations to design
and re ne their political strategies. The framework includes three key components: the cul-
ture of testing, digital listening, and scale. First, analytical activism adopts the culture of
testing that uses A/B testing to evaluate different messages and communication strategies.
The culture of testing has been used in advocacy communication. Second, digital listening
illustrates the approach of analytical activism to data analytics. While existing third-party
analytics (provided by the platform companies) focus on analyzing the phenomenon (e.g.,
emerging mass sentiment regarding a particular agenda), analytical activism focuses on lis-
tening to the feedback from existing supporters and the process. It is also customized by
the activists, serving their needs to improve their organizational strategies and behaviors.
Lastly, scale means that the larger the organization, the more insights you get through the
analytics. The anti-redevelopment movement in Euljiro does not t perfectly the cases of
analytical activism that Karpf exempli ed in his work. For instance, the organization's size

is too small compared to the cases that Karpf exempli ed as analytical activism. However,
the concept of digital listening can be valuable and applicable to the case in this study for
the following reasons. First, the organization does not have of cial membership but has a
potentially large number of external supporters for its initiatives. Second, this study aims to
deepen the understanding of the public discourse around the issue and the reactions to the
organization's messaging so that the analytical results can help the organization to improve

its communication strategies.

1.2.5 How canurbangovernance@ccommodatsocialmediaandurbanmovements

Researchers and professionals in urban planning and governance elds have recognized
the limitations of traditional citizen participation methods in their practices: the traditional
methods such as public hearings, voting, or even participatory design events used to al-

low limited access to the public and are often under the control of planning authorities.
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The same has happened to the languages of communication in participatory practices.
These power differences between governing authorities and ordinary people have resulted
in marginalizing speci ¢ populations from the process of shaping urban spaces, which also
led to social injustice in cities. In light of this limited participatory capacity in the pro-
fession, the emergence of social media has been deemed as an opportunity to overcome
these power differences and to accomplish better communication between planners and
citizens. In the last decade, many governments have adopted social media and online com-
munication tools as their of cial channels of public communication about planning issues
(Kleinhans et al., 2015). In addition, there has also been growing research and practical
interest in leveraging social media data to understand human behavior and perceptions for
data-driven planning (Batty et al., 2012; Jendryke et al., 2017). However, researchers have
pointed out that those approaches to social media in the planning profession still inherit the
power difference and injustice ingrained in planning practices. Digital communication run
by governments and planning bodies often have barriers to speci ¢ populations, such as
those who do not have digital tools or adequate skills to access those channels (Hargittai,
2008; Eubanks, 2011). Also, communication via such channels is often still under the con-
trol of the governments rather than allowing counter or critical discussions around exclude
or discriminate particular populations (Hargittai, 2008). Urban activism provides the pro-
fession one way to overcome the power difference between planners and citizens. Through
the cases of social media-led citizen activism in urban social movements introduced in the
earlier section of this study, researchers have found that the urban movement can help the
urban planning and governing authorities to investigate and re ect the citizens' will and
needs better (de Souza, 2006; Miessen, 2012). This argumentation is not new but linked
to the tradition of radical planning and intersectional feminism introduced in the 1980s in
the eld. Radical planning appeared as a response to rational centralized planning (Fried-
mann, 1987). Friedmann (1987) argued that planners should analyze situations critically,

recognizing power dynamics and injustice involved in the problem. Intersectional feminism
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also emphasizes recognizing power differences between groups of people and prioritizes
subjective voices to achieve social transformation. Jacobs (2019) provided a critique from
Black feminism and radical planning point of view on the disaster planning research that
did not acknowledge racism, sexism, and other oppression within the planning process and
implementation. In particular, planning can bene t from participation/activism through dig-

ital media. Miessen (2012) argued that social media could give planning practice a larger
room for critical discussions without being legitimized by the governing bodies to affect
the power structures. de Souza (2006) emphasized the capacity of creating local or com-
munity knowledge as one of the reasons why planning should embrace citizen activism as
part of their practice. The Anti-Eviction Mapping Project and Narratives of Displacement
and Resistance provides an excellent example of crowd-sourced data and narratives that
planning can bene t from (Maharawal and McElroy, 2018). Also, Flyvbjerg (2012) argued
that public discussion and information sharing on social media provides a new opportunity
to planning scholarship to impact the public sphere and planning practice. The distance
between planning scholarship and practice has been under active debate; Flyvbjerg argued
that planning scholarship should embrace the opportunity and engage in communication
with the public via digital media. | should note that this study does not argue that social
media has only positive potential to democratic participation in urban governance and de-
velopment processes. Studies have found that social media has been associated with fast
commercialization and gentri cation in urban neighborhoods (Kim, 2015) or concerns in
discriminatory remarks dominating the online discourse regarding urban development and
plans Schweitzer, 2014). Admitting these concerns, | focus in this study on the effects of so-
cial media in local activism, including both positive and negative ones. The case study of the
anti-redevelopment movement in Euljiro contributes to the literature above by document-
ing a case of civic activism with a traditional place-based agenda of anti-redevelopment
and a contemporary approach of urban movements using digital media. Also, the study

aims to explore empirically the ways to make urban movement more successful as part of

15



the participatory practice of contemporary urban governance. In the following section, |
illustrated the historical and present dynamics that have formed and are currently changing
the social, physical fabric of Euljiro streets. | identi ed three dynamics currently affecting
Euljiro street:the redevelopment plan and the city government's marketing strategy; the ac-
tivism against the redevelopment; the fast commercialization led by younger generations
with their growing fascination with the “retro’ culture. Then | investigated how social media

had been involved in each dynamic.
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CHAPTER 2
CASE STUDY AND METHODOLOGY

2.1 Case Study

2.1.1 Euljiro ManufacturingDistrict

Euljiro street is located in the old city center of Seoul, the capital of South Korea. Seoul is
one of the biggest cities in the world, with about ten million population living within the city
boundary and about twenty-four million within the metropolitan area. The city has a highly
service-oriented business structure: in 2011, 90% of the businesses located in Seoul were
in service industries, and 7% were in manufacturing industrManufacturing industries

had once dominated the city's economic growth in the 1970s and 80s, but the number of
businesses has declined in the last decades. However, the major industries, including cloth-
ing, publishing, electronics technology, and metal processing, are still sustaining their busi-
nesses, adapting to the city's changed economic and industrial system. The manufacturing
district in Euljiro street is one of the most signi cant clusters of manufacturing businesses
in the city, comprising metal processing, electronics, and printings. The cluster is one of
the very few urban manufacturing districts while others had been pushed out of the city
boundary after the era of compressed growth, and it has been playing a role in supporting
the manufacturing and creative industry in and out of Seoul with their unique, organic way
of working. However, the area has been designated as an urban renewal promotion district
in the city land-use planning since 2006. A renewal promotion district means that the built
environment within the district is old and blighted, so that it needs a signi cant renovation
and rearrangement of the built environment. The original plan in 2006 was to demolish the

entire existing buildings in the districts and construct high-rise mixed-use buildings with

1Seoul Research Data Service, 2021. http://data.si.re.kr/node/288
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massive green infrastructure. In 2014, as the city's administration changed, the plan was
amended to keep the parcels small and cancel some demolition parts. However, the plan
had not been implemented for long because there was no adequate investment or capi-
tal invested in the district and the complex ownership structure also hindered the process.
Meanwhile, the tenants, mainly manufacturers and merchants running small workshops for
casting, printing, and others, had to repair the buildings by themselves. In 2018, the city
government nally approved the forceful demolition to implement the redevelopment plan
after making some abrupt changes and assessment processes in the same year. The tenants
created a coalition to protest against the eviction and demolition, but many of them were
evicted from their workshops without being compensated adequately for their properties in

the workshops.

Figure 2.1: Euljiro Manufacturing District. Photo by Author.
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Figure 2.2: The plan and the hot spots on social media. Map by author. Urban renewal and

rearrangement layers from Seoul Information Communication Plaza, by Seung-Ju Kim,

2016. The popular places on social media layer from

An Empirical Analysis of Revitalization of Euljiro 34-ga Using the Geotagged Instagram
Databy Euntaek Kim et al, 2019, The Seoul Institute.

2.1.2 A newfaceof Euljiro: Thetrendiestplaceon socialmedia

However, for younger generations, Euljiro is not well known for the manufacturing indus-
try. Euljiro has quickly become a popular destination with trendy food and cultural places
(e.g., cafes, pubs, clubs, art shops) since the mid-2010s. The buzz started when some small
coffee shops and art shops opened near the street and gained popularity through word of
mouth on social media (Kang, 2016). In the following year, the number of cafes drastically
increased, disseminating toward the west from the redevelopment site, near the subway sta-
tion. What attracted the businesses to the area include cheap rent and the old, retro-style
buildings and atmosphere that would appeal to the young generations (millennials and gen-
eration Z) as unique, attractive characteristics (Kim, 2015). One distinctive characteristic
about the newly opened businesses is that they tend not to have signages on the facades.
Thus, visitors cannot easily nd the location without online maps and photos shared on so-
cial media, re ecting the involvement of social media in the new commercial experiences

in Euljiro. Indeed, booming on social media resulted in the rent increase, and change of
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commercial landscape has been a repetitive pattern in South Korea. The younger genera-
tion in South Korea is very savvy in online communication, and online information and
culture take a large part in their cultural lives. Social media content has been allegedly at-
tributed to generating a considerable amount of trips and consumptions in cities, as well as
driving abrupt and temporary buzz in a particular place that does not last long (T. Park et
al., 2016). However, the result lasts a lot longer than the media hype. In many earlier places
where the media attention was drawn to, the new businesses once thrive, having dif culties
in keeping their businesses as the attention moves to another place (T. Park et al., 2016;
Hwang, 2015). Thus, Euljiro has been the center of attention for the last few years, and
people have been concerned that the current social media hype will result in gentri cation

and a commercialized landscape where only big franchise companies survive.

Figure 2.3: The images of "Hipster' Euljiro on social media and online news. Captured by
author, 2018 (left), Photo by Cha Hye Kyung from ALLURE website, 2018 (right)

2.1.3 ThePreservatiossociation:A non-tenanactivistin Euljiro

"Cheongyecheon-Euljiro Preservation Association (PA)' appeared on social media in Jan-
uary 2019, three months after the city government approved the demolition of the part of

the manufacturing district. There are diverse people in the PA: activists, artists, researchers,
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and many of them are clients of the manufacturers. Even though they are not the direct
subject of the redevelopment plan, they advocate for preserving the organic network of the
manufacturing industry in Euljiro. The PA came up with the term “industry ecosystem' as a
holistic concept that encompasses the components, including the physical and social fabric,
their culture of working, which make the manufacturing district play a unique role in the
city's industry and culture. The rst meeting of the members, which led to the organiza-
tion of PA later, was organized via Facebook, and later they used Facebook, Instagram, and
Twitter to publicize their activities and agendas. Some of the main contents they shared on
social media are interview series with the manufacturers, real-time reports of protests, and
communication with local governments. Soon after they started posting on social media,
they started a petition campaign using a google form shared on their social media account,
and a signi cant number of participants signed to call the city government to stop the re-
development. Also, they used social media to organize and encourage participation in their
of ine events. The online poster rally was one of such activities, where they asked people
to volunteer to make a poster for the of ine rally and demonstration. However, social me-
dia was not the only media they used to publicize activity. They did interviews with other
media channels like TV and radio and writing for several magazines. After the petition
submitted to the city government, the Seoul city government announced to pause the entire
redevelopment and demolition and reexamine the plan to be more respectful of the heritage
and community within the manufacturing district. However, the demolition kept going on
even after the announcement. While the demolition was underway, a large number of cul-
tural assets were unearthed in the area. The tenants and the PA members have called the
government to stop the demolition and open the excavation process to the public but their
request has been refuse. In April 2021, the demolition is still going on and the tenants and

the activist are protesting the demolition.
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2.1.4 Frameof analysis

Given the context analysis in the previous section, | identi ed three groups of actors in the
anti-redevelopment movement: the merchants (tenants), the Preservation Association; 3)
the public. In this study, | studied the social media users as a sampled population of the
general public. The merchants are under the most direct personal impacts by the redevel-
opment project, such as losing their properties and deprivation of means of working. The
public is assumed to have only indirect or no personal impacts by the redevelopment. The
PA is a subset of the public but distinguished by their af liation to the organization and
shared initiatives. The research questions asked are threefold: rst, | explored how the mer-
chants and the PA relate themselves to the place and its redevelopment and what values to
preserve they nd from the place. Next, | investigated the purpose and the ways that the PA
used social media to propagate their messages. | analyzed the ndings focusing on what
successes and struggles they had via the social media activities. Lastly, | investigated if
their answers matched the answers to the same questions from the public and identi ed any
mismatch between the answers, including confusion, ambiguity, doubts, or oppositions. In
answering this second question, | applied the concept of digital listening from analytical
activism(Karpf, 2018) so that the results can provide insights into how to improve the mer-
chants' and the PAs strategy to achieve their goals in their movement. The study's ndings
were put together in the discussion section under the three discussion questions: 1) how can
a place-based urban movement mobilize the public?; 2) what were the bene ts/pitfalls of
using social media in an urban movement?; 3) how can the movement be more successful in
mobilizing the public and achieving the goals of the merchants and the PA? Figure 2.4 visu-
alizes the analytical framework of this study, including the three actor groups, the research

guestions, and the methods of analysis.
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Figure 2.4: Analytical framework of the study.

2.2 Method

| used a mixed-method approach in this study, combining interviews and social media con-

tent analysis.

2.2.1 Interview

| conducted ve interviews with two merchants and three PA activists. Personal information
of the interviewees is provided in Table 2.1. The two merchants were active members of
the merchant coalition. Both of them spent more than thirty years working in the district,
so they were estimated to be in their fties or sixties. The PA activists were relatively
younger than the merchants, estimated to be in their twenties or thirties. The three PA
activists identi ed themselves as either a researcher or an activist in a eld relevant to the
manufacturing district and its redevelopment. It should be noted that the three activists were
not representative of the characteristics of the whole members of the PA. The interviews
were unstructured with the merchants, semi-structured with the PA activists. The interviews
happened on three different dates, and the format was either an in-person interview or a

video call. Questions asked were not consistent throughout the interviews but covered the
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following questions in general: general information about their relationship to the place and
their motivation of participation; what rationales they had to stop the redevelopment and
to preserve the place; what strategies they had to mobilize the public and what roles social

media play in the strategies.

Table 2.1: List of interviewees.

Code Role in the movement Interest in the site Data Place

Owned a workshop Jun 10 Meeting in

Merchant A Merchant Coalition Chair | located near the 2019 the protest
redevelopment site tent
Owned a workshop
located in the Meeting in

. redevelopment site, Jun 10 | the

Merchant B| Merchant Coalition member under the active 2019 merchant's
pressure of demolition workshop
and eviction

PA activist —
(Member of a collective of Had an of ce space May 29 Meeting in
Activist C . .. | located adjacent to the the PAs
artists, researchers, activists . 2019
. . redevelopment site of ce
in urban con icts)
Had an of ce space
PA activist located adjacent to the
(Activist in a cultural redevelopment site. May 13
Activist D organization. Conducted a research Y Video call
) , ) 2021
Researcher in makers' culturewith merchants and
in the Seun complex) manufacturers in
the Seun complex.)
PA activist
(Researcher in urban social| Participated in a researchlvIa 13
Activist E fabric in the manufacturing | about dddd 202y1 Video call

district. redevelopment site.)
Architecture archivist.)

2.2.2 Socialmediacontentanalysis

Twitter Data Collection

| collected all tweets containing the word “EuljiroDA\ ' in the original Korean text)
posted between April 2018 and July 2019. It was April 2018 when Euljiro appeared in

media articles as a rising hipster place.' The PA opened its social media account in January
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2019, and the city government announced to pause the entire redevelopment in the same
month. Most of the existing literature in urban analytics has only used geotagged tweets.
However, the number of tweets geotagged is signi cantly low compared to the number of
total tweets, and the method misses out tweets that were not posted within the area but still
documented opinions and experiences about the area. Thus, collecting tweets by a keyword
suits better the aim of this study. Data were collected in July 2019 at rst, then recollected
in August 2020 to get other missed attributes in the rst collection. We then created a
subset of the tweets that contain one of the six keywords related to the redevelopment of
the manufacturing district: ‘redevelopment,’ "demolition,’ "preservation,” "merchant.' This
subset constituted 8% of the total tweets and 18% of the tweets posted in January and

February 2019.

Figure 2.5: Change in the number of tweets that mentioned 'Euljiro’. The number raised
sharply once the PA started posting on Twitter.

Topic Model Analysis

| conducted topic modeling for the text data to identify common themes and topics of the
tweets mentioned "Euljiro.' Topic modeling is a type of statistical modeling for natural lan-

guage processing to identify topics in a set of documents. It allows researchers to construct
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the topics bottom-up, which can be helpful when researchers do not have a clear idea about
what to expect from the data. Among various algorithms introduced for topic modeling, |
used a Latent Dirichlet Allocation (LDA), commonly used for social media data analysis
(Gaoetal., 2017; Brandtetal., 2017). | used a package named "konlpy' for natural language
processing of Korean texts and ‘tomotopy' for LDA topic modeling. The model returned a
designated number of topics (10 in this study) which consists of a set of words that most
frequently appeared together. Also, each tweet was given a list of scores that indicate the
relevance of the tweet to each topic. For analysis, | labeled each tweet with a topic with the
highest relevance, only when the highest score exceeded 0.5. Then, | analyzed the longitu-
dinal change of the number of tweets with different topics before and after the activity of

the PA.

Qualitative Content Analysis & Coding

Next, | conducted a qualitative analysis of the tweets in the Redevelopment set to explore
how users related themselves to the redevelopment projects and their reasons for taking a
particular stance toward the project. Media researchers have conducted qualitative coding
of tweets in similar methods with this study to study the production of narratives or to do
discourse analysis on Twitter(Starbird, 2017). | set four dimensions of coding in the coding
frame: Topic, Stance, Value. The codes in each dimension were both concept-driven (de-
ned in advance) and data-driven (de ned from data during coding)(Schreier, 2012). | am

a native Korean with Korean as my rst language, so | was able to conduct the qualitative
coding of the tweets written in Korean. The coding was iterated several times to keep the
coding frame consistent throughout the data. The description of the coding frame follows

below:

Dimension 1: Topic
» Media sharing: tweets contained links to media contents (videos, news articles, blog

26



posts, etc.).

 Participation: users shared their experience of participating in collective actions or

encourage others to participate in.

 Information sharing: users shared information about the context and situations or

reported what was happening on the site.

» Opinions & Stories: users revealed their opinions about the redevelopment (or the

movement) or shared their personal stories regarding the site and the redevelopment.

» Calls for governmental response: users mentioned the city's and the city mayor's

Twitter account and urged them to answer their calls and questions.
* Visiting: users talked about their experiences visiting Euljiro.
* Others
Dimension 2: Stance
» Agreed with the redevelopment
 Disagreed with the redevelopment
* Quali ed/Doubted

Dimension 3: Value

Historical/Cultural values

Value of the industry ecosystem

Shared memories and ways of living in old communities

Unique aesthetic of the landscape
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CHAPTER 3
RESULTS

3.1 Merchants and the PA: why they want to stop the redevelopment

3.1.1 Merchantsright to the city andthe public valueof theindustryecosystem

Merchants' arguments against redevelopment were twofold: 1) their rights to the city and
2) the public value of their work contributing to the country's economic and industrial
growth. Three merchants all argued that the redevelopment would irreversibly deprive them
of means of making their lives. It was because the redevelopment damaged their workshops
and other properties in the rst place, but also because they would not be able to sustain
their work somewhere else without the industry ecosystem they had cultivated in the area.
All three merchants argued that the survival of their businesses was bound to the physical
and social characteristics that they had developed in the Euljiro area. The characteristics
include good accessibility to their customers (design, art, other manufacturing industries,
and research & development institutes); agglomeration of small workshops that attract cus-
tomers; and their network that enables exible order-made manufacturing. Merchant A
said, “there is no place to go other than here for us. Many businesses who moved to other
places had already failed.” Thus, the merchants thought the redevelopment was violating
their rights to the city: forced relocation of their businesses would be total deprivation of
their means of living and threats their rights to live in the city. Merchant A said, “the gov-
ernment should protect the right of their people to make their living, right?... We worked
hard and contributed a lot to the economic growth of this country, but there is no respect
to our labor from the government.” Two of the merchants also argued that their skills and
works had contributed to the country's economic growth and industrial innovations so that

they were worth being appreciated as public assets. All three merchants repeatedly talked
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about their outstanding work in the past and present with large technology corporations,

research labs in universities, start-ups, emphasizing that they have played a signi cant role
in the innovations in the whole technology industry in the country. Also, merchant A and

B believed that the manufacturing industry in Euljiro would keep playing a signi cant role

in supporting diverse industrial sectors in the future once it could be sustained. For them,

the redevelopment was an act of disrespect and ignorance from the governments on their
contribution to the country's current and future economic, cultural, industrial innovations.

In this light, they wished younger generations to have more interest in their situation and

join their movement to stop the redevelopment.

3.1.2 PreservatiorAssociation:Industry ecosystenwith its usevalue, historical value,

andinitiativesfor asocialchangan the cultureof developmentalism

The interviews with the PA activists provided three values to preserve that they found from

the manufacturing district:
» The use-value of the area for other industries
» The value as a cultural, historical heritage
» The value as a place of shared memories, lives, and communities

Regarding the use-value, Activist A said, “Cheonggyecheon-Euljiro is an important
space for people like us and people who do creative works. Designers, makers, art people,
and then printing, visual communication design. .. Here is where all these works had to go
through.” Activist A also called the people who visit the manufacturing-related businesses'
users' and rationalized that the users also had interests and willingness to participate in the
movement to stop the redevelopment. What gives the area’s value included the merchants'
social network and their working methods that made the area a unique destination for such
users. Also, the activists valued the urban form and buildings in the area as historical,

cultural heritages, mentioning the “unique physical landscape including the urban forms
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and the street networks” (Merchant B). Lastly, the activists valued the area as a place of
shared memories, lives, and communities. Activist B, who used to participate in activism
to sustain cultural spaces under governmental pressures, said that he decided to participate
in the movement because he was interested in protecting spaces of shared memories from
destructive forces such as the manufacturing district Euljiro. Although the activists did not
have rsthand experience of using the services provided by the merchants in the area, they
had other personal links to the area which led them to be convinced by the values of the
area to preserve and to participate in the movement. Activist A was a member of an artist
group that explored the politics and power dynamics in urban spaces via different forms of
arts and collective actions and whose of ce space was located near the redevelopment area.
Activist B was conducting research with the manufacturing workers in the Seun complex
right next to the redevelopment area. Activist C was an archivist of modern architecture
in Seoul and investigated the manufacturing workshops and their working network with
other researchers. Yet, the speci c values that the area has were not the only reason why
they decided to ght against the redevelopment. All the activists showed either regrets
or resentment toward the culture of developmentalism and the repeated history of violent
redevelopment of the country, which had marginalized people from city space and erased
history, memories, and communities from the space: (quotes) All the activists wished their
activism to drive social changes in the way the countries' governments, planning bodies,
and the society treat places in cities. Activist B said that the group put more emphasis on
the preservation of history, diversity, and industry ecosystems in the city than the issues of

property rights or residents' rights such as compensation and migration.

3.1.3 Merchantsandthe PA: connectiongo otherforcesinterferingthe Euljiro

Among the three interfering forces, the merchants felt most resentful about the govern-
ment's marketing of the Euljiro area as an old food alley. Merchants A and B, who were

asked the question, admitted that their businesses were in a symbiotic relationship with the
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old restaurants. Nevertheless, they felt resentful at the efforts that transformed the district
into something other than a place for "producing goods', including the aggressive business
expansion of some old restaurants under the government's policy in favor of the restaurants.
They felt “ignored' or “disrespected’ by the government and the owners of the old restau-
rants. However, merchants A and B showed con icting opinions on whether the growing
attention to Euljiro as a food destination could bene t their movement to stop the redevel-
opment or not. Merchant A argued that the restaurants had gathered signi cant attention to
the area from the public, while Merchant B deemed such attention to be adverse to preserve

the manufacturing district:

People do not know about my shop, but they all know about the Eulji-myun
oak and Manseon Hof (the old food places). (Merchant A)
The area is not for selling fried chicken or coffee but where we make our living

by producing goods. (Merchant B)

The merchants paid relatively more minor attention to the rise of retro culture in Euljiro
and related younger businesses near their working areas. Merchant B talked about the old
restaurants again when he was asked about the younger trend. Merchant A also talked
about the old restaurants rst but later acknowledged that the young businesses were also
part of Euljiro and sympathized with them, calling them "the scapegoats of gentri cation'
who ended up entering the Euljiro area to nd places with lower rent prices. However, he
deemed the new cafes and pubs coming to the area as a course of the dissolution of the
manufacturing ecosystem, converting the identity of Euljiro from a place for production to

a place for consumption:

Cafes are not suitable for the ecology here, so they are unfavorable, but they
also chose their own way of survival, so | cannot argue that. .. The funny thing
is that one of those people comes in, then soon, one of us is kicked out. ..

Looking at that, I think, ah, the market is gradually falling apart. (Merchant A)
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The PA members, who were in younger generations than the merchants, were well aware
of the retro culture and pertaining commercialization in the area. They had contradicting
opinions on whether the commercialization per se and Euljiro being called 'Hipjiro’ would
bene t their movement or not. Activist A expected that many of the people who visit the
area to enjoy and consume the retro culture would also be the users of the businesses so
that they would be interested in and agree with the value of the area as well. Activist B was
negative about such commercialization and framing led by the mainstream media at rst.
However, he changed later because “the retro culture commercialization and the manufac-
turing industry ecosystem could exist together given that the retro culture was based on
the creative activities related to the manufacturing districts and the unique physical land-
scape created by the industry ecosystem.” On the contrary, Activist C thought that such
coexistence would be dif cult if the existing economic logic kept governing the area, so
government policies and systems should put some regulation to make coexistence possi-
ble. The activists were unanimous that they were against the ‘'urban regeneration' marketed
by the city government with 'the Maker's city' rhetoric. They thought that the rhetoric of
'Maker's city' and the regeneration project selectively cut out a part of the industry ecosys-
tem in favor of the city's marketing strategy. They also argued that the city left behind the
whole manufacturing district that should be considered as an essential part of the organic
industry ecosystem located in the area. They also criticized the 'old food alley' marketing
strategy of the government, arguing that the marketing strategy was to diminish the size
of the issues and divert the public attention from the manufacturing districts so that the

redevelopment of the manufacturing district could keep going.

3.2 How the PA used social media to propagate their message

3.2.1 Attractionsto usingsocialmedia

Social media was part of the preservation association's media activity to publicize their

agendas. There was no particular event that motivated the group to use social media for their
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activism, but it happened naturally for some reasons. Activist B provided a thorough answer
to this question as one of the social media managers of the PA, and Activist C af rmed the
answers from Activist B. First, social media was already a familiar form of information
sharing, agenda propagation, and event promotion to the PA members. Activist B said that
the PA works with the resources and skills that each member brings to the group, and
social media utilizing capacity was one of them. He said the group was initially organized
by an activist who already experienced social media in another place-based movement.
Other members who were artists, designers, project managers were also familiar with using
social media to promote their work. In addition, the artists “tended to have interest in social
movements and have networks of sharing such information in different agendas” (Activist
B). Secondly, social media was a good t for them because they communicated with each
other primarily online. Since the members were not participating full-time, most of their
discussions and event planning happened through online messenger services, including
Telegram and KakaotafkThus, the contents of their discussions were inherently digital
text which could be easily copied from and populated on different social media. Lastly,
they needed a media channel to publicize what they witnessed and collected on the site, and
social media was apt for these purposes because the information and messages they wanted
to promote were not something that the mainstream media were interested in covering.
Activist B called the two other rhetoric imposed on the area, 'Hipjiro' and 'the Makers'
city regeneration,’ as 'mainstream discourses' in contrast to the discourse centered at the
industry ecosystem located in the redevelopment district and argued that the mainstream
discourses had been highlighted on conventional mass media while the discourse around

the industry ecosystem had marginalized by the media outlets.

I'Kakaotalk' is a mobile messaging app, most popular in South Korea.
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3.2.2 Initial Successparticipation attentiongatheringtangiblepolitical outcomes

The preservation association made use of social media for four different activities: 1) pro-
viding the information about what happens on the site; 2) publicizing the agenda regarding
anti-redevelopment and the preservation of the industry ecosystem in the area; 3) organiz-
ing collective actions both online and of ine or promoting the events they held; 4) pressing
the governmental bodies through their social media account. All three activists found the
rst petition campaign was their most signi cant accomplishment earned via social media
and the reason was that they were able to drive the city government to stop the redevelop-
ment through the petition. They were able to have more than 20,000 people sign up for the
petition in two weeks, and after the petition was submitted, the city government announced
to pause the redevelopment in January entirely. The other accomplishments from social
media that the activists mentioned were active participation in other collective actions or
events they organized. Activists B and C talked about their poster rally on social media,
which collected numerous posters submitted online with messages advocating the preser-
vation of the Euljiro and asking to stop the redevelopment. Some minor accomplishment
was that the mainstream news media used PAs contents uploaded on social media, which
implied that the information shared on social media was propagated beyond their platforms
and reached a broader audience. However, they did not talk about how successful publi-
cizing their agendas on social media was or how important it was when | asked about the
effects of using social media in their movement. Regarding the internal effect of using so-
cial media, the PAs capability of attention gathering played a signi cant role in enabling
the close relationship and collaboration between the merchants and the PA. Merchants and
activists both said that the merchants were not familiar with using social media compared
to the PA activists who were younger and more adept at using social media. It implied that
the collaboration with PA had brought the capability of leveraging communication tech-
nology like social media to the movement. Merchants appreciated the PA members' media

utilizing ability along with their knowledge in legal affairs:
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The city's decision to pause the project was thanks to the activists because we
could get public attention and featured in major media once they started to
advocate and publicize our situation. Before that, they (news, media channels)

had never paid attention to us. (Merchant A)

The activists were also aware that media activity was what they could do better than the
merchants so they took this role in the movement. This natural division of labor helped

both the merchants and the activists to build up robust collaborative relationships.

3.2.3 Laterstrugglesiosing public attention,misperceptiorandlost complexity,losing

to the ‘'mainstreamframes

However, they also went through struggles to propagate their agendas on social media. The
activists did not have any speci c strategy for using social media when they rst began to
populate content on social media. At rst, their contents tended to focus on sheer infor-
mation sharing and reporting their activity. However, they soon encountered limitations in
doing so as they witnessed their messaging being not successfully: “People often thought
the demolition was completely stopped after the mayor announced to pause the demolition
and to revise the redevelopment plan, in reality, the demolition was still going on” (Activist
C). Also, the efforts of the governments and other news media to shift the agenda from
the preservation of the manufacturing district to something else were challenges that PA
faced in their media activities. Activist A said that the mainstream media began to frame
the whole redevelopment issue as preserving old restaurants as cultural assets, taking atten-
tion away from the manufacturing workshops and the merchants. One of the PA's problems
in terms of propagating their agendas was that “the situations in the redevelopment and
the destruction of the industry ecosystem were highly complex to be grasped by people
who have not visited the site or directly involved in the industry ecosystem.” (Activist B)
Having realized these challenges in messaging their agendas, PA activists started to re ne

their social media strategy in several ways to gather the public attention back to their agen-
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