
Lighting 
Another 



IllCe U p o n a t i m e , in a ramklin 
wreck i rom Georgia Tech, dressed 

i n w h i t e a n d g o l d , a tright student (that's you) 
studied hard to estahlish a hrilliant career. T h e n one day, as ix hy 
magic, this t ine institute (that's Georgia Tech) endorsed a credit card 
program that helped support the school. Soon the land was ahus? 
with the extraordinary news of a credi t card t h a t was beautifully engineered. 
Students , you see, would use their credit cards, as anyone woidd, with one magnificent 

difference. For every t ime these gems were used, con t r ihu t ions were made to Georgia 

Tech—at no addi t ional cost to the cardholders or the school. 1 he s tudent though t it too 

good to he t rue. But, as t ime would tell, the credi t card p r o g r a m was just as it appeared, 

a n d beautifully simple too . A n d eventually, a lumni reques ted the card, and support for 

Georgia lech grew ana grew. Ana everyone lived, happily ever after. 

And now the story can come true for you. 

Call 1-800-523-7666 to apply. 

MBHK 

TTY users, please call 1-800-833-6262. Please mention priority code JIX X. 

There are costs associated with the use of this credit card. You may contact the issuer and administrator of this program, MBNA America® Bank, to request specific 
information about the costs by calling 1 -800-523-7666 or writing to P.O. Box 15020, Wilmington, DE 19850. MBNA America is a federally registered service mark of 
MBNA America Bank, N.A. MasterCard and Visa are federally registered service marks of MasterCard International Inc. and Visa U.S.A. Inc., respectively; each is 
used pursuant to license. j *i//CA 
©1998 MBNA America Bank, N.A. AD-06-98-0324 



Come Along. 
A great big world is out there waiting for you, eager to share new experiences 

and opportunities. When you're ready to go, we're ready to go to the ends of the earth for you. 
Call your Travel Agent, or American at 1-800-433-7300, or visit us on the web at www.aa.com 

AmericanAlrlines 
American/^ 

E u r o p e L a t i n A m e r i c a C a n a d a C a r i b b e a n M e x i c o J a p a n U n i t e d S t a t e s 

American Airlines and American Eagle are registered trademarks of American Airlines, Inc. American Eagle is American's regional airline associate. 

http://www.aa.com
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Designing a 
Business 
Revolution 
Al West has broken the tradi­
tional business mold, outlawing 
coats and ties, tossing out time 
clocks and building a headquar­
ters in pastoral rural Pennsyl­
vania. The result: amazing 
growth for his company, SET 
By John Dunn 

1998-1999: 
A Year of 
Accomplishment, 
a Future of 
Challenges 
Highlights of the Georgia Tech 
Alumni Association's past year. 

Big Business in 
the Big House 

Page 44 

A controversial prison work pro­

gram draws praise and criti­

cism ... and low recidivism rates. 

By Shawn Jenkins 

'age 36 

Saving the 
Light 
Engineers move the 5,000-ton, 

historic Cape Hatteras Light­

house—the nation's tallest— 

more than a half-mile inland in 

an effort to save it from eroding 

coast and encroaching surf. 

By Karen Hill 
Photography by Mike Booher 

Tending to 
Business 

HOWS MY 
DRIVING?,' 

Steve Mitchell's no entrepre­

neur, but he knows how to make 

a business make money. 

By John Dunn 
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Georgia 
Tech our 
t r u e b lue 

support. 

We'll make a donation to 
the Alumni Association and give 

you a free month of gas -
when you sign up with us. 

Now that deregulation is here, you can switch natural gas providers for your home. To help make the choice as easy 

as possible, here's a way that benefits both Georgia Tech and you! Switch to Georgia Natural Gas and we'll make a 

donation on your behalf to the Georgia Tech Alumni Association, to support programs and student scholarships. There's 

something great in it for you, too. You'll enjoy a free month of gas. 

Like Georgia Tech, Georgia Natural Gas is a local institution.We share a commitment to serving the community. And our 

employees have years of experience providing dependable gas service to Georgians. In that spirit, we're making this special 

opportunity available to Georgia Tech alumni, faculty, staff and students. So don't miss out. Choosing a reliable natural gas 

provider doesn't have to be confusing. In fact, the answer is right in your hands. 

To take advantage of this special offer, call now 1 ~ 8 8 8 ~ 4 G A S G U Y ( 1 - 8 8 8 - 4 4 2 - 7 4 8 9 ) . 

Be sure to mention the Georgia Tech offer and your special code GT26. 

6 Georgia Natural Gas 
A SISTER COMPANY OF ATLANTA GAS L I G H T * 

Georgia Natural Gas is the exclusive natural gas sponsor for the Georgia Tech Alumni Association. Offer for 
new residential customers only. Savings equal your average month's bill for your first year of service, credited 

ISSS^SSSm i n y ° u r 1 3 t n m o n t h - Offer expires 12/31/99. © 1999 SouthStar Energy Services, LLC. 
*Selection of Georgia Natural Gas will not result in any preferential treatment by Atlanta Gas Light Company. 


