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IS SUPPORT.

Declare your pride in Georgia Tech, and support the Institute's programs, too!

Just carry the only credit card that lets you contribute to the Buzz Fund with every
purchase—the Georgia Tech Alumni Association creditcard.

Every time you use it to make a purchase, you'll generate a contribution to the
Georgia Tech Alumni Association and the Buzz Fund, which supports student programs.
All at absolutely no additional cost to you! And, you'll enjoy high credit lines ... a low
introductory Annual Percentage Rate for cash advance checks and balance transfers ...
No Annual Fee ... worldwide acceptance at millions of places ... cash access at
hundreds of thousands of ATMs . .. free additional cards, and much, much more.

Request your card today!

1-800-523-7666

Please mention priority code YOSQ.
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MBNA

AMERICA®

There are costs associated with the use of this credit card. To request specific information about the costs, you may contact MBNA America
Bank, N.A,, the exclusive issuer and administrator of the Platinum Plus credit card program, by calling 1-800-5623-7666 or writing to PO. Box
15020, Wilmington, DE 19850.TTY users, call 1-800-833-6262. MBNA, MBNA America, and Platinum Plus are service marks of MBNA America
Bank, N.A. MasterCard and Visa are federally registered service marks of MasterCard International Inc. and Visa USA, Inc., respectively and
each is used pursuant to license. ©2000 MBNA America Bank, N.A. AD-11-00-0087

L
VISA |




esMemarks of The Coca-Cola
e




SPECIAL ==
SECTION: Georgia Te

8

e~

chs

The Campus’ DNA
The campus master plan brings a new age

of biotechnology to the forefront.
By Gary Goettling

Anticipating the Puck

The strategic plan — developed with an
awareness of the changing needs and
updated goals of a top-ranked university
— redefines Georgia Tech’s future.

By John Dunn

36

Building a World-
Class Reputation

The Atlanta-based
architectural firm
of Thompson,
Ventulett,
Stainback &
Associates
— headed by
Tech alumnus Tom
Ventulett — wins a
prestigious national award.

By Kimberly Link-Wills
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The Quiet Sport
Athletics Director Dave Braine finds re-

laxation in a softly flowing trout stream.
By Neil B. McGahee

S0

i

‘An Affair of the Heart’

Alumni Campus Abroad “students” fall
in love with Ireland; other tours slated.

By Tom Gurley
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Cover: President Wayne Clough is joined by members of Georgia
Tech's No. 3-ranked hockey club as the Institute adopts Wayne
Gretzsky's philosophy of “anticipating the puck” in revamping its
comprehensive strategic plan. See story, page 18. Photo by Caroline Joe
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