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when you’ve got it,  
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DATA VISUALIZATION 
V!

STRATEGIC	INSIGHT	

DATA	STORY	



EXPLAIN complex concepts !

utilize unconscious information transfer!

create highly shareable results !

WHY? 

WHY? 

WHY? 
WHY? 

h"p://www.lamarca.ca/wp-content/uploads/2012/10/AllKindsofMedia.001.png	



♪		when	I	was	a	girl	in	Sweden,	my	though5ul	mother	gave	me	this	advice		♪	

THE SEA OF DATA  
KNOWS NO MERCY 



ONE!pick                          story !



 form a narrative!
ü  engage!
ü  advertise!
ü  educate!



1.   the old way needed a change !
2.   nothing like this existed, so we made it!
3.   we found a problem & fixed it!
4.   we give back by...!
5.   trust us; we have nothing to hide !
6.   my boss told me I had to make this !

not a good reason for all this work – !
stick with the boring pie chart!

Common THEMES 

O



What’s worth sharing?!

ISBN:	9780838913086	



BREAKING NEWS 
Chances	are,	your	customers		
don’t	care	about	what	you	did	during	the	day.	
	

How	well?	How	valuable?	How	sa]sfied	

How	much?	How	economical?	



CONTENT  &  CONTEXT 

RECEIVABLES	
	-	achieving	visit	goal	

	
EXPERIENCE	
	-	staff	interac]on	
	-	ease	of	naviga]on	
	-	comfort	of	environment	

	



EXPERIENCE  &  EXPECTATION 

customer	sa8sfac8on	–	may	NOT	be	related											
																																																	to	direct	performance	
	
service	quality	–	impression	that	customer		
																																		expecta]ons	are	regularly	met	
	
	
		



 form a narrative!

choose metrics !
ü  major events !
ü  # spikes !
ü  org overview!



1. FIND IT 
 

"   SQL!
"   Access !
"   Excel !
"   T-D-F!
"   ODBC!

2. “MASSAGE” IT 
 

h"ps://sheilapon]s.files.wordpress.com/2015/12/151-organising1.jpg?w=710&h=321	



→    OCLC usage statistics !
→    ILLiad Web Reports !
→    ILS reports !
→    internal reports !

TRIED &  TRUE 

ON MY RADAR 
→  Counting Opinions !
→  “Big Data” !
→  ARL LibValue & MINES!
→  IFLA META Project!

http://www.forbes.com/sites/bernardmarr/2016/02/12/big-data-35-brilliant-and-free-data-sources-for-2016/#133b9c3b6796	



Atlas’ online documentation has reports queries! !

Don’t PANIC (and bring a towel)!

Aeon	

https://prometheus.atlas-sys.com/display/illiad/ILLiad+Web+Reports !



organize results !

identify key fields !



"    chronological !
"    alphabetical !

"    geographical !
"    categorical !
"    hierarchical !

Typical METHODS!



Why is each object relevant?!

Who will see the final product?!

What will it be used for?!

work with the assumption that you’ll end up !
 weeding at least half of what you gathered!



 form a narrative!

choose metrics !

select charts !
ü  trends !
ü  percentages !
ü  survey results !





anticipate your audience 



pre-attentive processing!



  chronologically w alphabetically w geographically !
categorically w hierarchically !



 form a narrative!

choose metrics !

select charts !

organize & design !
ü  theme & color!
ü  fonts & weight !
ü  labels & space!





WHITE SPACE 









ONLINE TOOLS 

h"ps://giphy.com	



Tableau Public 

free to download !
!
multiple data source connections available!
 !
save & share online!

https://public.tableau.com!



Venngage Basic 

basic templates are free, non-profit premium discount.!
!
awesome blog with tips, tricks, examples, & instructions !

https://venngage.com!



Visme Basic 

free to use online !
!
limited templates and export features !
!
extensive public domain image and icon database!

https://www.visme.co !



Canva for Nonprofits 

easy drag-and-drop interface that’s free to use online !
!
purchase additional, premium images and icons, individually !
!
another great “Design School” blog that includes free templates !

https://www.canva.com!



Power	Bi - demo time! !

A	public	copy	is	available	at:			
h"ps://app.powerbi.com/view?
r=eyJrIjoiMWNhNWNhYTctNTI4Zi00NDgyLTk4Y2EtODNkNWM5ZjgxYzU4IiwidCI6IjA3OTQwZWYyL
WUwNjgtNDEyYS04ZDk4LWJkNzBkOTBlNzZiYyIsImMiOjF9	



DO 

DON’T 

•  only include relevant data!
•  ponder decisions affected!
•  make key connections !
•  remember the audience!

•   make it overly busy!
•   leave out important data!
•   include irrelevant figures !
•   procrastinate !



THANKS for LISTENING! 

Kerry Keegan!
Training & Library Solutions Consultant !

!
Atlas Systems !

kkeegan@atlas-sys.com !


